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Four Seasons PB & Dom Pérignon

• Four Seasons Palm Beach: globally 

recognized, luxury resort, exceptional 

customer service (Four Seasons, 2024).

• Dom Pérignon: vintage champagne, icon of 

sophistication, exceptional quality and rich 

taste (Wine and Champagne Gifts, 2024).



Uniting Luxury: Four Seasons 

Palm Beach & Dom Pérignon 

Collaboration

• We want to welcome our customers to an exceptional 

world where the Four Seasons Palm Beach and Dom 

Pérignon champagne unite to create unforgettable 

moments. This world is where luxury meets sophistication. 

This campaign will last three months. 

• Objectives: increase brand awareness, boost bookings 

and revenue for the resort, generate media coverage 

before and during the campaign and encourage user-

generated content and engagement on social media 

platforms using hashtag #ToastToLuxury. 



Elevating Luxury Experiences

• Central message: Invite guests to enjoy a world of luxury at Four 

Seasons Palm Beach. By combining exceptional hospitality with 

the excellence of Dom Pérignon, we aim to elevate every aspect 

of their experience. 

• Through curated and personalized events and exclusive offerings, 

guests are encouraged to celebrate life's moments in style, 

surrounded by their partners and best friends. 



Target Audience

Gen X: 44-59 
years old men 
and women. 

01
Gen X Luxury 
Influencers

02
Luxury 
travelers from 
the area and 
globally.

03
Champagne 
connoisseurs.

04



Why Generation X?

Generation X is always looking for highly individualized 
experiences. 

They are likelier to spend money on luxury hotels and 
fine-dining restaurants. 

They’re currently in the peak time of their lives 
regarding spending, as they have established 
themselves in their professional careers, obtained a 
steady residence, and started a family.



Advertising

• Facebook 
Post: 
Introducing 
the 
collaboration 
between Four 
Seasons Palm 
Beach & Dom 
Pérignon. 



Advertising

• Instagram: 
Collab with 
Gen X luxury 
travel 
influencer, 
Carmen 
Edelson. She 
will promote 
the event. And 
use the 
hashtag.  



Advertising
• Print AD: The 

poster will be 
displayed on 
Worth Avenue, 
Palm Beach. It 
will be inviting 
people to 
experience luxury 
and sophistication 
at its finest. 



Advertising
• 30 Second YouTube 

Video AD Introducing 
Campaign: 

https://youtu.be/yXLJv-
D1o6c

• 1 Minute Promotional 
Video of Event: 

https://youtu.be/61-
4R2S0tzY

https://youtu.be/yXLJv-D1o6c
https://youtu.be/yXLJv-D1o6c
https://youtu.be/61-4R2S0tzY
https://youtu.be/61-4R2S0tzY


Advertising
• The purpose of the press 

release for this campaign 
is to announce and 
generate media coverage 
for the exclusive 
collaboration between 
Four Seasons Palm Beach 
and Dom Pérignon. It 
seeks to inform journalists, 
industry professionals, and 
media outlets about the 
upcoming promotional 
event, "A Toast to Luxury”.



A Toast To Luxury: 
A Dom Pérignon Experience At 
Four Seasons Palm Beach

• Location: Four Seasons Palm Beach, Seaway 
Dining.

• Description: Indulge in an evening of 
sophistication and luxury at Four Seasons 
Palm Beach as we partner with Dom 
Pérignon to curate an exceptional experience

• Highlights of event: Champagne tasting, 
exclusive venue, networking opportunities, 
personalized takeaways and an interactive 
culinary experience.



Why will this campaign be 

successful?

• Deep understanding of the target audience: luxury travelers, Gen X 
influencers, and champagne connoisseurs.

• Comprehensive campaign strategy: social media, events, 
advertising, and media coverage.

• Focus on creating unforgettable moments and lasting impressions.

• Reinforcement of Four Seasons Palm Beach as an exclusive 
destination.

• Utilization of innovative technology and storytelling.

• Integration of user-generated content and hashtag #ToastToLuxury.

• Collaboration with influential partners and influencers.
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